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International Retailing

 Definition :

 International retailing refers to the process of selling

goods and services across national borders to meet the needs

and preferences of customers in foreign markets.

 It involves the strategic planning, adaptation, and execution

of retail operations in diverse cultural, economic, and

regulatory environments.

11.11.2024  - MBA| Mall Management & International Retailing | Dr.A.Saravanakumar| SNS Institutions


