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Unit 1 - INTRODUCTION

Topic 13 — Relevance of Market Research
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Market research Is a critical component of any business strategy,
offering valuable insights that guide decisions, reduce risks, and
Increase the chances of success. Its relevance extends across

various aspects of business operations.
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Understanding Customer Needs and Preferences
ldentifying Market Opportunities
Reducing Risks

Competitive Analysis
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Enhancing Marketing Strategies
Pricing Strategy Development
Assessing Product Viability

Improving Customer Retention
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Supporting Long-Term Business Growth

Global Market Expansion

. Research iIs crucial for entering new geographic markets by

analyzing local preferences, cultural differences, regulations,

and competition.

. Example: A food company adapts its product flavors to suit the
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preferences of consumers in a new country.
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Thank You...




